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Company status: Limited
Year of registration: 2019

Agrilife was founded by a team of four young individuals with educational backgrounds ranging from entomology,
business administration, marketing management and agricultural economics. Costantine Edward leads the team as
Managing Director; Herman Edward is the Director of Operations; Grace Emmanuel is the Marketing Manager and
Adria Nolasco is the Research & Development (R&D) specialist.

Constantine Edward, Co- in Morogoro, Tanzania. He also holds a postgraduate
Founder and Managing Director diploma in  horticulture  crop  management,
agribusiness/agricultural business operations, from the
Ruppin Academic Center/Agrostudies in Israel.

Costantine Edward is a proactive Costantine has participated in many trainings, including

and innovative entrepreneur who on leadership and accountability, as well as on ethical

is passionate about transforming leadership by the Young Africa Leadership Initiative
organic waste, promoting sustainability and (YALD.

responsible consumption. He graduated with a

. . . . Costantine is also coordinator in Tanzania for YPARD
Bachelor of Science degree in agricultural economics

and agribusiness from Sokoine university of Agriculture (Young Professionals for Agricultural Development).
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https://agrilife.co.tz/

Mission: to create a sustainable, nutritious and circular
production systems that will positively change the
current animal feed industry.

Vision: to be the leading company in Africa that provide

nutrients for both animals and plants.

Agrilife is utilising a pioneering waste-to-nutrient
technology to convert organic waste into a nutritious
animal feed and organic fertilisers. It was created to
tackle two main issues: (1) livestock feed is mainly made
from fishmeal and soy, whereas their production is very
land and water intensive. Soy is being negatively
impacted by climate change which leaves farmers with
an unreliable supply and Tanzania does not produce
enough soya beans, therefore must import from outside
the country. Moreover, these inputs have low levels of
nutrients and protein in feed accounts for 60% of feed
costs; (2) high volumes of organic waste are generated
and — due to the lack of necessary infrastructure — often

Agrilife aims to make livestock feed and fertiliser
affordable to local farmers. The company sells its
livestock feed for S1/kilogram to poultry farmers.

Agrilife produces livestock I =
feeds and fertilisers. E -
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discarded in landfills with large amounts of methane
being released thus contributing to greenhouse gasses
(GHG) emissions.

AgriLife has developed a natural and easily scalable
process using black soldier fly larvae (BSFL) to recycle
organic waste into a cost-effective alternative for
animal feed. Black soldier flies contain high levels of
protein and essential amino acids. Meanwhile, the
organic fertiliser produced from these processes
contains competitive nitrogen, phosphorus and
potassium (NPK) levels which are essential for boosting
crop yields and aiding pest resistance. To add to the
circularity of the products, the packaging for the feed is

100% home compostable.

Agrilife is a pioneering circular economy company

supplying
(smallholder) farmers and producers. It takes only 14

climate smart alternatives to local
days for Agrilife to convert organic waste into

alternative sustainable sources of protein.

The company also works closely with entities

generating organic waste to collect the input.
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Agrilife produces livestock feed and fertilizer based on
vertical farming techniques to maximize the number of
nutrients produced per area. Moreover, the production
process does not require any arable land nor water as
the BFSL supply the water they need from the recycled
fruits and vegetables in their diet.

SUSTAINABLE
ECO-FRIENDLY
POULTRY
FEED

Agrilife is protecting the security of the food chain and
promoting sustainable agriculture, contributing to the
circular economy and emphasising waste minimisation,
diverting organic waste from landfills. The company is
reducing CO2 emissions as there is a reduction of 2.94
metric tonnes of COZ2 for every tonne of organic waste
through BFSL
production that releases 1.65 tonnes of for every

cycled compared to soya bean
hectare produced. Agrilife is also protecting marine
biodiversity by reducing the usage of wild fish in

fishmeal.
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Since its inception, Agrilife has expanded its circularity
approach to all the dimensions of its business activities.
A key step has been to use recycled packaging made
from upcycled plastic and to convert the rest of the
packaging to cardboard. The target market of AgriLife
is to reach 185,000 of the total of 3.7 million poultry
farmers in Tanzania.

Through these actions, the company contributes to
meeting several of the Sustainable Development Goals
(SDGs), notably SDG 2, 12, 13 and 14.

AgriLife is a multi-award winning circular economy
company and was among the winners to receive the
Impact Award in the Third Annual Generation Africa
GoGettaz Agripreneur Prize Competition, in 2021
Recently, Costantine was also featured as a panellist in
a session called “Circularity in Africa: Food Systems”
from the African Circular Economy Network
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This business profile has been developped as part of the PAFO-COLEAD Innovations series supported by the Fit For Market Plus
programme. Fit For Market Plus is implemented by COLEAD within the framework of development cooperation between the Organisation
of African, Caribbean and Pacific States (OACPS) and the European Union (EU).

This publication has been produced with the financial support of the EU and the OACPS. Its contents are the sole responsibility of COLEAD
and PAFO and can under no circumstances be regarded as reflecting the position of the EU or the OACPS..
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