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Our business
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| OURRAW
MATERIALS
COME DIRECTLY
FROM FARMERS |

DISTRIBUTED UNDER OUR
TROFIKALY BRAND AND FREE
LABEL
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www.utamadagascar.com

Representing Madagascar at the
International Business Plan
Competition 2019

Chosen To Participate at The Youth
Connect United 2021

Nominated at the Madagascar CSR
Contest 2022

Member of the Delegation “Economic
and Business Mission to Canada” 2023

Chosen by the COMESA Programme
Global Food Safety Initiative 2023

Partner of the GIZ Project on
Agroforestry F4f to Create and
Coordinate a Mango Drying Unitin the
Western Region of Madagascar




GLOBAL FOOD
TREND: BACK TO
NATURAL
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MOTIVATING
FORCE

QUALITY
INNOVATION
ACCESSIBILITY
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