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Session n°3:

Post-COVID-19 : Building stronger 

linkages between agriculture and 

tourism:

the key role of SMEs and businesses



D MARKET MOVERS LTD -
AGRO-TOURISM LINKAGES



























IN ORDER TO BUILD STRONGER 
LINKAGES BETWEEN AGRICULTURE 

& TOURISM WE NEED TO FIRST 
RECOGNIZE THESE OPPORTUNITIES 

WITHIN OUR OWN BUSINESSES.





FARM & FUNCTION FROZEN FRUITS

• Retail Stores

• Food Service

• Export 

• Online Sales



UNPACKING THE 
OPPORTUNITIES…















DIGITAL OPPORTUNITIES IN AGRICULTURE

•Extraction of data , paths to purchase, buying 

trends, demographics.

•Evolution of agri marketing. Proliferation of online 

shopping during pandemic. Acquisition of 

necessities as contact less as possible.. 















THANK YOU



Thank you

This series of events is organised by IICA and COLEACP. 
COLEACP operates within the framework of development cooperation 

between the Organisation of African, Caribbean and Pacific States (OACPS) 
and the European Union (European Development Fund – EDF), with the 

support of the French Development Agency (AFD).
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