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Session n°18:

E-commerce and digital marketing for 
agrifood products







Build trust with 
our customers 

through 
transparency 

and consistency

Launch pop-
ups, farm 

events, and 
seasonal 

offerings using 
free, accessible 

tools

Promote and 
sell products 

directly to 
consumers, 

Create a 
recognizable 

brand rooted in 
culture and 
storytelling

Educate our 
audience on 
everything 

from bush teas 
to food 

sovereignty
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Thank you

This event was organised by the Fit For Market Plus programme, implemented by COLEAD 
within the framework of Development cooperation between the Organisation of African, 

Caribbean and Pacific States (OACPS), and the European Union (EU). 

This publication has been produced with the financial support of the EU and the OACPS. Its 
contents are the sole responsibility of COLEAD and can under no circumstances be regarded 

as reflecting the position of the EU or the OACPS.
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