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A LITTLE ABOUT ME

My name is Sheba Augustine. Iam a mother and creative entrepreneur living on the
Caribbean Island of Grenada. In 2018 Ifounded OMI- a sustainable all- natural and OUR
handmade skincare brand. Many of the ingredients used in OMI formulations are locally

grown on my tropical home island. Most recently I co-founded Nature Spa- a retreat into
nature alongside vegan chef Joachim Joseph and yoga teacher Hanna Munneke.

OMI is all natural skincare that works.
Handmade with love on the tropical
island of Grenada.

We use only mother earth’s
ingredients to formulate pure and
gentle yet effective skincare to
support your daily self-care rituals.
We use sustainably sourced
ingredients and reusable packaging
because we love our planet.
OMI is an avid advocate for self-care
as a pathway to self-actulaization
and a better quality of life

Only Mother Earth’s Ingredients
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OMI has been on social media from the start in
= Only Mother Earth’s Ingredients 201 8

It has been used as a marketing tool to share:
I I IE ROLE OF e The brand personality
SOC IAL ME D IA e The uses and benefits of the products

e Product drops

o New offerings

« Brand Values

o Sales and Promotions

o Restock alerts

e Customer testimonials
e Story behind the brand and products

 Insights into self-care practices

e Celebrate brand achievments

« Behind the scenes of how products are made and
the life of the founder

o Other brand related lifestyle content- mostly
nature, sustainability and self-care based

This has helped our consumers to connect with
not only what the brand offers but what it stands

for.
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MEET THE REST OF

UR DIGITAL TEAM

- x Tr— i
COMMUNICATIONS ACCOUNTS K POREFRONL _ BANKING =
Whatsapp for Business Zoho Invoice Kyte App renada Co-Operative Bank App
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omigrenada@gmail.com
1(473)-534-9755

@omigrenada
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This event was organised by the Fit For Market Plus programme, implemented by COLEAD within the
framework of Development cooperation between the Organisation of African, Caribbean and Pacific States
(OACPS), and the European Union (EU).

Funded by
the European Union

This publication has been produced with the financial support of the EU and the OACPS. Its contents are
the sole responsibility of COLEAD and can under no circumstances be regarded as reflecting the position of .
the EU or the OACPS. MAR I'(ET'r
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